INTERNAL ASSSESSMENT OF B.A. (H) JOURNALISM, 2ND YEAR NOV/DEC-2022

S.No. Exam Roll Enrolment Number Student Name Paper Code Paper Name Maximum Marks
Number Marks Uploaded
1 21033520001|21KALCBHIJO000002 |(ADITI DANDRIYAL 12325906 |GOVERNANCE : ISSUES & CHALLENGES 25 21
2 21033520001|21KALCBHIJO000002 |(ADITI DANDRIYAL 11013301 |RADIO PRODUCTION 25 22
3 21033520001|21KALCBHIJO000002 |(ADITI DANDRIYAL 11011304 |HISTORY OF THE MEDIA 25 22.5
4 21033520001|21KALCBHIJO000002 |(ADITI DANDRIYAL 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 24
5 21033520001|21KALCBHIJO000002 |(ADITI DANDRIYAL 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 22
6 21033520002 (21KALCBHJO000003 |AISHWARYA KUMARI 11013301 (RADIO PRODUCTION 25 22
7 21033520002 (21KALCBHJO000003 |AISHWARYA KUMARI 11011304 ([HISTORY OF THE MEDIA 25 11
8 21033520002 (21KALCBHJO000003 |AISHWARYA KUMARI 11011301 [INTRODUCTION TO BROADCAST MEDIA 25 15
9 21033520002 (21KALCBHJO000003 |AISHWARYA KUMARI 11011307 (ADVERTISING AND PUBLIC RELATIONS 25 16
10 21033520002 (21KALCBHJO000003 |AISHWARYA KUMARI 12315357 |Making of Post-Colonial India (c. 1950-1990) 25 7
11 21033520003 (21KALCBHJO000004 |AKANSHA SOLANKI 11013301 (RADIO PRODUCTION 25 22
12 21033520003 (21KALCBHJO000004 |AKANSHA SOLANKI 12035915 |[THE INDIVIDUAL AND SOCIETY 25 13
13 21033520003 (21KALCBHJO000004 |AKANSHA SOLANKI 11011304 ([HISTORY OF THE MEDIA 25 11
14 21033520003 (21KALCBHJO000004 |AKANSHA SOLANKI 11011301 ([INTRODUCTION TO BROADCAST MEDIA 25 15
15 21033520003 (21KALCBHJO000004 |AKANSHA SOLANKI 11011307 (ADVERTISING AND PUBLIC RELATIONS 25 16
16 21033520004 (21KALCBHJO000005 |ANANYA BANSAL 11013301 (RADIO PRODUCTION 25 23
17 21033520004 (21KALCBHJO000005 |ANANYA BANSAL 12035915 |THE INDIVIDUAL AND SOCIETY 25 17
18 21033520004 (21KALCBHJO000005 |ANANYA BANSAL 11011304 ([HISTORY OF THE MEDIA 25 12
19 21033520004 (21KALCBHJO000005 |ANANYA BANSAL 11011301 [INTRODUCTION TO BROADCAST MEDIA 25 17
20 21033520004 (21KALCBHJO000005 |ANANYA BANSAL 11011307 (ADVERTISING AND PUBLIC RELATIONS 25 21
21 21033520005(21KALCBHJO000006 |ANANYA KHER 11013301 (RADIO PRODUCTION 25 22
22 21033520005(21KALCBHJO000006 |ANANYA KHER 12035915 |THE INDIVIDUAL AND SOCIETY 25 15
23 21033520005(21KALCBHJO000006 |ANANYA KHER 11011304 ([HISTORY OF THE MEDIA 25 8
24 21033520005(21KALCBHJO000006 [ANANYA KHER 11011301 [INTRODUCTION TO BROADCAST MEDIA 25 21
25 21033520005(21KALCBHJO000006 [ANANYA KHER 11011307 [ADVERTISING AND PUBLIC RELATIONS 25 24
26 21033520006(21KALCBHJO000007 [ANISHA AGARWAL 11013301 [RADIO PRODUCTION 25 22
27 21033520006(21KALCBHJO000007 |[ANISHA AGARWAL 12035915 |THE INDIVIDUAL AND SOCIETY 25 11
28 21033520006(21KALCBHJO000007 |[ANISHA AGARWAL 11011304 [HISTORY OF THE MEDIA 25 13
29 21033520006(21KALCBHJO000007 |[ANISHA AGARWAL 11011301 [INTRODUCTION TO BROADCAST MEDIA 25 16
30 21033520006(21KALCBHJO000007 [ANISHA AGARWAL 11011307 [ADVERTISING AND PUBLIC RELATIONS 25 18
31 21033520007 (21KALCBHJO000008 |ANJALI KUMARI 12275301 (INDIAN ECONOMY-I 25 14
32 21033520007 (21KALCBHJO000008 |ANJALI KUMARI 11013301 [RADIO PRODUCTION 25 23
33 21033520007 (21KALCBHJO000008 |ANJALI KUMARI 11011304 [HISTORY OF THE MEDIA 25 19
34 21033520007 (21KALCBHJO000008 |ANJALI KUMARI 11011301 [INTRODUCTION TO BROADCAST MEDIA 25 19
35 21033520007 (21KALCBHJO000008 |ANJALI KUMARI 11011307 [ADVERTISING AND PUBLIC RELATIONS 25 24
36 21033520008 (21KALCBHJO000009 |ANKITA BAIDYA 12275301 (INDIAN ECONOMY-I 25 16
37 21033520008 (21KALCBHJO000009 |ANKITA BAIDYA 11013301 [RADIO PRODUCTION 25 23
38 21033520008 (21KALCBHJO000009 |ANKITA BAIDYA 11011304 [HISTORY OF THE MEDIA 25 17




39 21033520008|21KALCBHJO000009 [ANKITA BAIDYA 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 18
40 21033520008|21KALCBHJO000009 [ANKITA BAIDYA 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 23
41 21033520009|21KALCBHJO000010 [ANOUSHKA JENA 12325906 |GOVERNANCE : ISSUES & CHALLENGES 25 17
42 21033520009|21KALCBHJO000010 [ANOUSHKA JENA 11013301 |RADIO PRODUCTION 25 22
43 21033520009|21KALCBHJO000010 [ANOUSHKA JENA 11011304 |HISTORY OF THE MEDIA 25 10
44 21033520009|21KALCBHJO000010 [ANOUSHKA JENA 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 16
45 21033520009|21KALCBHJO000010 [ANOUSHKA JENA 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 21
46 21033520010|21KALCBHJO000011 [AQSA FAISAL 12325906 |GOVERNANCE : ISSUES & CHALLENGES 25 19
47 21033520010|21KALCBHJO000011 [AQSA FAISAL 11013301 |RADIO PRODUCTION 25 21
48 21033520010|21KALCBHJO000011 [AQSA FAISAL 11011304 |HISTORY OF THE MEDIA 25 6
49 21033520010|21KALCBHJO000011 [AQSA FAISAL 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 16
50 21033520010|21KALCBHJO000011 [AQSA FAISAL 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 17
51 21033520011|21KALCBHJO000012 [(ARCHANA YADAV 11013301 |RADIO PRODUCTION 25 22
52 21033520011|21KALCBHJO000012 [(ARCHANA YADAV 11011304 |HISTORY OF THE MEDIA 25 11
53 21033520011|21KALCBHJO000012 [(ARCHANA YADAV 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 21
54 21033520011|21KALCBHJO000012 [(ARCHANA YADAV 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 20
55 21033520011|21KALCBHJO000012 [(ARCHANA YADAV 12135904 |BASIC PRINCIPLES OF INDIAN MEDICINE SYSTEM (AYURVEDA) 25 19
56 21033520012|21KALCBHJO000014 [AVANTIKA BHANDARI 11013301 |RADIO PRODUCTION 25 23
57 21033520012|21KALCBHJO000014 [AVANTIKA BHANDARI 12035915 |THE INDIVIDUAL AND SOCIETY 25 16
58 21033520012|21KALCBHJO000014 [AVANTIKA BHANDARI 11011304 |HISTORY OF THE MEDIA 25 14
59 21033520012|21KALCBHJO000014 [AVANTIKA BHANDARI 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 16
60 21033520012|21KALCBHJO000014 [AVANTIKA BHANDARI 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 17
61 21033520013|21KALCBHJO000013 [AVANTIKA RANA 11013301 |RADIO PRODUCTION 25 23
62 21033520013|21KALCBHJO000013 [AVANTIKA RANA 12035915 |THE INDIVIDUAL AND SOCIETY 25 16
63 21033520013|21KALCBHJO000013 [AVANTIKA RANA 11011304 |HISTORY OF THE MEDIA 25 18
64 21033520013|21KALCBHJO000013 [AVANTIKA RANA 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 21
65 21033520013|21KALCBHJO000013 [AVANTIKA RANA 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 23
66 21033520014|21KALCBHJO000015 [AYUSHI ARORA 12275301 |INDIAN ECONOMY-I 25 18
67 21033520014|21KALCBHJO000015 [AYUSHI ARORA 11013301 |RADIO PRODUCTION 25 23
68 21033520014|21KALCBHJO000015 [AYUSHI ARORA 11011304 |HISTORY OF THE MEDIA 25 16
69 21033520014|21KALCBHJO000015 [AYUSHI ARORA 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 22
70 21033520014|21KALCBHJO000015 [AYUSHI ARORA 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 24
71 21033520015|21KALCBHJO000016 (BHUMI 12325905 |UNDERSTANDING AMBEDKAR 25 0
72 21033520015|21KALCBHJO000016 (BHUMI 11013301 |RADIO PRODUCTION 25 22
73 21033520015|21KALCBHJO000016 (BHUMI 11011304 |HISTORY OF THE MEDIA 25 15
74 21033520015|21KALCBHJO000016 (BHUMI 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 18
75 21033520015|21KALCBHJO000016 (BHUMI 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 19
76 21033520016|21KALCBHJO000017 [(BHUMI NAGPAL 11013301 |RADIO PRODUCTION 25 22
77 21033520016|21KALCBHJO000017 [(BHUMI NAGPAL 12035915 |THE INDIVIDUAL AND SOCIETY 25 12
78 21033520016|21KALCBHJO000017 [(BHUMI NAGPAL 11011304 |HISTORY OF THE MEDIA 25 9
79 21033520016|21KALCBHJO000017 [(BHUMI NAGPAL 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 20
80 21033520016|21KALCBHJO000017 [(BHUMI NAGPAL 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 23
81 21033520017|21KALCBHJO000018 [CHAVI SINGH 12325906 |GOVERNANCE : ISSUES & CHALLENGES 25 22




82 21033520017|21KALCBHJO000018 [CHAVI SINGH 11013301 |RADIO PRODUCTION 25 23
83 21033520017|21KALCBHJO000018 [CHAVI SINGH 11011304 |HISTORY OF THE MEDIA 25 17
84 21033520017|21KALCBHJO000018 [CHAVI SINGH 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 20
85 21033520017|21KALCBHJO000018 [CHAVI SINGH 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 22
86 21033520018|21KALCBHJO000019 [DHAIRYA MISHRA 11013301 |RADIO PRODUCTION 25 22
87 21033520018|21KALCBHJO000019 [DHAIRYA MISHRA 12035915 |THE INDIVIDUAL AND SOCIETY 25 13
88 21033520018|21KALCBHJO000019 [DHAIRYA MISHRA 11011304 |HISTORY OF THE MEDIA 25 16
89 21033520018|21KALCBHJO000019 [DHAIRYA MISHRA 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 16
90 21033520018|21KALCBHJO000019 [DHAIRYA MISHRA 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 21
91 21033520019|21KALCBHJO000020 [DHRITI KHANNA 12325906 |GOVERNANCE : ISSUES & CHALLENGES 25 20
92 21033520019|21KALCBHJO000020 [DHRITI KHANNA 11013301 |RADIO PRODUCTION 25 23
93 21033520019|21KALCBHJO000020 [DHRITI KHANNA 11011304 |HISTORY OF THE MEDIA 25 13
94 21033520019|21KALCBHJO000020 [DHRITI KHANNA 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 22
95 21033520019|21KALCBHJO000020 [DHRITI KHANNA 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 20
96 21033520020|21KALCBHJO000021 [DIKSHA NEGI 11013301 |RADIO PRODUCTION 25 21
97 21033520020|21KALCBHJO000021 [DIKSHA NEGI 11011304 |HISTORY OF THE MEDIA 25 10
98 21033520020|21KALCBHJO000021 [DIKSHA NEGI 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 16
99 21033520020|21KALCBHJO000021 [DIKSHA NEGI 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 17
100 21033520020|21KALCBHJO000021 [DIKSHA NEGI 12035915 |THE INDIVIDUAL AND SOCIETY 25 15
101 21033520021|21KALCBHJO000022 [DIPANJALI THAPA 11013301 |RADIO PRODUCTION 25 21
102 21033520021|21KALCBHJO000022 [DIPANJALI THAPA 12035915 |THE INDIVIDUAL AND SOCIETY 25 14
103 21033520021|21KALCBHJO000022 [DIPANJALI THAPA 11011304 |HISTORY OF THE MEDIA 25 10
104 21033520021|21KALCBHJO000022 [DIPANJALI THAPA 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 16
105 21033520021|21KALCBHJO000022 [DIPANJALI THAPA 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 18
106 21033520022|21KALCBHJO000023 [DOLLY RAWAT 11013301 |RADIO PRODUCTION 25 22
107 21033520022|21KALCBHJO000023 [DOLLY RAWAT 11011304 |HISTORY OF THE MEDIA 25 20
108 21033520022|21KALCBHJO000023 [DOLLY RAWAT 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 20
109 21033520022|21KALCBHJO000023 [DOLLY RAWAT 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 23
110 21033520022|21KALCBHJO000023 [DOLLY RAWAT 12315357 |Making of Post-Colonial India (c. 1950-1990) 25 21
111 21033520023|21KALCBHJO000024 [DRISHTI VERMA 12325906 |GOVERNANCE : ISSUES & CHALLENGES 25 17
112 21033520023|21KALCBHJO000024 [DRISHTI VERMA 11013301 |RADIO PRODUCTION 25 23
113 21033520023|21KALCBHJO000024 [DRISHTI VERMA 11011304 |HISTORY OF THE MEDIA 25 13
114 21033520023|21KALCBHJO000024 [DRISHTI VERMA 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 16
115 21033520023|21KALCBHJO000024 [DRISHTI VERMA 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 18
116 21033520024 |21KALCBHJO000025 |[EISHITA 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 16
117 21033520024 |21KALCBHJO000025 |[EISHITA 11013301 |RADIO PRODUCTION 25 21
118 21033520024 |21KALCBHJO000025 |[EISHITA 11011304 |HISTORY OF THE MEDIA 25 11
119 21033520024 |21KALCBHJO000025 |[EISHITA 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 16
120 21033520024 |21KALCBHJO000025 |[EISHITA 32345302 |Computer Networks 25 20
121 21033520025|21KALCBHJO000026 [GAURI 11013301 |RADIO PRODUCTION 25 23
122 21033520025|21KALCBHJO000026 [GAURI 12035915 |THE INDIVIDUAL AND SOCIETY 25 14
123 21033520025|21KALCBHJO000026 [GAURI 11011304 |HISTORY OF THE MEDIA 25 14
124 21033520025|21KALCBHJO000026 [GAURI 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 16




125 21033520025|21KALCBHJO000026 [GAURI 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 15
126 21033520026|21KALCBHJO000027 [HARSHITA VERMA 12325906 |GOVERNANCE : ISSUES & CHALLENGES 25 20
127 21033520026|21KALCBHJO000027 [HARSHITA VERMA 11013301 |RADIO PRODUCTION 25 23
128 21033520026|21KALCBHJO000027 [HARSHITA VERMA 11011304 |HISTORY OF THE MEDIA 25 13
129 21033520026|21KALCBHJO000027 [HARSHITA VERMA 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 23
130 21033520026|21KALCBHJO000027 [HARSHITA VERMA 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 24
131 21033520027|21KALCBHJO000028 [ISHIKA NAKRA 12055302 |BHASHA AUR SAMA) 25 16
132 21033520027|21KALCBHJO000028 [ISHIKA NAKRA 11013301 |RADIO PRODUCTION 25 23
133 21033520027|21KALCBHJO000028 [ISHIKA NAKRA 11011304 |HISTORY OF THE MEDIA 25 4
134 21033520027|21KALCBHJO000028 [ISHIKA NAKRA 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 16
135 21033520027|21KALCBHJO000028 [ISHIKA NAKRA 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 15
136 21033520028|21KALCBHJO000029 [JASLEEN KAUR 11013301 |RADIO PRODUCTION 25 23
137 21033520028|21KALCBHJO000029 [JASLEEN KAUR 12035915 |THE INDIVIDUAL AND SOCIETY 25 18
138 21033520028|21KALCBHJO000029 [JASLEEN KAUR 11011304 |HISTORY OF THE MEDIA 25 12
139 21033520028|21KALCBHJO000029 [JASLEEN KAUR 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 20
140 21033520028|21KALCBHJO000029 [JASLEEN KAUR 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 24
141 21033520029|21KALCBHJO000030 [JEEVISHA RAWAT 11013301 |RADIO PRODUCTION 25 23
142 21033520029|21KALCBHJO000030 [JEEVISHA RAWAT 12035915 |THE INDIVIDUAL AND SOCIETY 25 15
143 21033520029|21KALCBHJO000030 [JEEVISHA RAWAT 11011304 |HISTORY OF THE MEDIA 25 11
144 21033520029|21KALCBHJO000030 [JEEVISHA RAWAT 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 18
145 21033520029|21KALCBHJO000030 [JEEVISHA RAWAT 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 17
146 21033520030|21KALCBHJO000031 [JIA AHUJA 11013301 |RADIO PRODUCTION 25 23
147 21033520030|21KALCBHJO000031 [JIA AHUJA 12035915 |THE INDIVIDUAL AND SOCIETY 25 16
148 21033520030{21KALCBHJO000031 [JIA AHUJA 11011304 |HISTORY OF THE MEDIA 25 11
149 21033520030{21KALCBHJO000031 [JIA AHUJA 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 20
150 21033520030|21KALCBHJO000031 [JIA AHUJA 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 21
151 21033520031|21KALCBHJO000033 [KASHISH GUPTA 11013301 |RADIO PRODUCTION 25 22
152 21033520031|21KALCBHJO000033 [KASHISH GUPTA 12035915 |THE INDIVIDUAL AND SOCIETY 25 16
153 21033520031|21KALCBHJO000033 [KASHISH GUPTA 11011304 |HISTORY OF THE MEDIA 25 11
154 21033520031|21KALCBHJO000033 [KASHISH GUPTA 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 16
155 21033520031|21KALCBHJO000033 [KASHISH GUPTA 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 17
156 21033520032|21KALCBHJO000032 [KASHISH KANWAR 11013301 |RADIO PRODUCTION 25 23
157 21033520032|21KALCBHJO000032 [KASHISH KANWAR 12035915 |THE INDIVIDUAL AND SOCIETY 25 14
158 21033520032|21KALCBHJO000032 [KASHISH KANWAR 11011304 |HISTORY OF THE MEDIA 25 11
159 21033520032|21KALCBHJO000032 [KASHISH KANWAR 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 16
160 21033520032|21KALCBHJO000032 [KASHISH KANWAR 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 18
161 21033520033|21KALCBHJO000034 [KASHISH MANSOORI 12325906 |GOVERNANCE : ISSUES & CHALLENGES 25 19
162 21033520033|21KALCBHJO000034 [KASHISH MANSOORI 11013301 |RADIO PRODUCTION 25 23
163 21033520033|21KALCBHJO000034 [KASHISH MANSOORI 11011304 |HISTORY OF THE MEDIA 25 16
164 21033520033|21KALCBHJO000034 [KASHISH MANSOORI 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 16
165 21033520033|21KALCBHJO000034 [KASHISH MANSOORI 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 20
166 21033520034 |21KALCBHJO000035 [LAYA CHOUBEY 12275301 |INDIAN ECONOMY-I 25 15
167 21033520034|21KALCBHJO000035 [LAYA CHOUBEY 11013301 |RADIO PRODUCTION 25 21




168 21033520034|21KALCBHJO000035 [LAYA CHOUBEY 11011304 |HISTORY OF THE MEDIA 25 0
169 21033520034|21KALCBHJO000035 [LAYA CHOUBEY 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 16
170 21033520034|21KALCBHJO000035 [LAYA CHOUBEY 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 16
171 21033520035|21KALCBHJO000036 [MAHEEN USMAN 12325906 |GOVERNANCE : ISSUES & CHALLENGES 25 21
172 21033520035|21KALCBHJO000036 [MAHEEN USMAN 11013301 |RADIO PRODUCTION 25 23
173 21033520035|21KALCBHJO000036 [MAHEEN USMAN 11011304 |HISTORY OF THE MEDIA 25 13
174 21033520035|21KALCBHJO000036 [MAHEEN USMAN 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 16
175 21033520035|21KALCBHJO000036 [MAHEEN USMAN 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 20
176 21033520036|21KALCBHJO000037 [MEDHAVI DUBEY 11013301 |RADIO PRODUCTION 25 23
177 21033520036|21KALCBHJO000037 [MEDHAVI DUBEY 12035915 |THE INDIVIDUAL AND SOCIETY 25 19
178 21033520036|21KALCBHJO000037 [MEDHAVI DUBEY 11011304 |HISTORY OF THE MEDIA 25 20
179 21033520036|21KALCBHJO000037 [MEDHAVI DUBEY 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 24
180 21033520036|21KALCBHJO000037 [MEDHAVI DUBEY 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 24
181 21033520037|21KALCBHJO000038 [MEENAKSHI 12325906 |GOVERNANCE : ISSUES & CHALLENGES 25 22
182 21033520037|21KALCBHJO000038 [MEENAKSHI 11013301 |RADIO PRODUCTION 25 25
183 21033520037|21KALCBHJO000038 [MEENAKSHI 11011304 |HISTORY OF THE MEDIA 25 21
184 21033520037|21KALCBHJO000038 [MEENAKSHI 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 24
185 21033520037|21KALCBHJO000038 [MEENAKSHI 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 24
186 21033520038|21KALCBHJO000039 [MOULI SHARMA 32345302 |Computer Networks 25 22
187 21033520038|21KALCBHJO000039 [MOULI SHARMA 11013301 |RADIO PRODUCTION 25 21
188 21033520038|21KALCBHJO000039 [MOULI SHARMA 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 16
189 21033520038|21KALCBHJO000039 [MOULI SHARMA 11011304 |HISTORY OF THE MEDIA 25 16
190 21033520038|21KALCBHJO000039 [MOULI SHARMA 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 0
191 21033520040|21KALCBHJO000041 [NANDINI KHERA 12275301 |INDIAN ECONOMY-I 25 16
192 21033520040|21KALCBHJO000041 [NANDINI KHERA 11013301 |RADIO PRODUCTION 25 23
193 21033520040|21KALCBHJO000041 [NANDINI KHERA 11011304 |HISTORY OF THE MEDIA 25 21
194 21033520040|21KALCBHJO000041 [NANDINI KHERA 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 21
195 21033520040|21KALCBHJO000041 [NANDINI KHERA 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 21
196 21033520041|21KALCBHJO000042 [R LAKSHMIPRIYA 11013301 |RADIO PRODUCTION 25 23
197 21033520041|21KALCBHJO000042 [R LAKSHMIPRIYA 11011304 |HISTORY OF THE MEDIA 25 21
198 21033520041|21KALCBHJO000042 [R LAKSHMIPRIYA 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 24
199 21033520041|21KALCBHJO000042 [R LAKSHMIPRIYA 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 24
200 21033520041|21KALCBHJO000042 [R LAKSHMIPRIYA 12315357 |Making of Post-Colonial India (c. 1950-1990) 25 10
201 21033520042|21KALCBHJO000043 [RASHI AKANKSHA 12325906 |GOVERNANCE : ISSUES & CHALLENGES 25 20
202 21033520042|21KALCBHJO000043 [RASHI AKANKSHA 11013301 |RADIO PRODUCTION 25 24
203 21033520042|21KALCBHJO000043 [RASHI AKANKSHA 11011304 |HISTORY OF THE MEDIA 25 23
204 21033520042|21KALCBHJO000043 [RASHI AKANKSHA 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 24
205 21033520042|21KALCBHJO000043 [RASHI AKANKSHA 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 24
206 21033520043|21KALCBHJO000044 [RIYA MAHAJAN 12055302 |BHASHA AUR SAMAJ 25 18
207 21033520043|21KALCBHJO000044 [RIYA MAHAJAN 11013301 |RADIO PRODUCTION 25 22
208 21033520043|21KALCBHJO000044 [RIYA MAHAJAN 11011304 |HISTORY OF THE MEDIA 25 13
209 21033520043|21KALCBHJO000044 [RIYA MAHAJAN 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 16
210 21033520043|21KALCBHJO000044 [RIYA MAHAJAN 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 20




211 21033520044|21KALCBHJO000045 [SAKSHI KAUSHAL 12275301 |INDIAN ECONOMY-I 25 6
212 21033520044|21KALCBHJO000045 [SAKSHI KAUSHAL 11013301 |RADIO PRODUCTION 25 23
213 21033520044|21KALCBHJO000045 [SAKSHI KAUSHAL 11011304 |HISTORY OF THE MEDIA 25 0
214 21033520044|21KALCBHJO000045 [SAKSHI KAUSHAL 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 16
215 21033520044|21KALCBHJO000045 [SAKSHI KAUSHAL 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 10
216 21033520046|21KALCBHJO000047 [SANJANA YADAV 11013301 |RADIO PRODUCTION 25 23
217 21033520046|21KALCBHJO000047 [SANJANA YADAV 12035915 |THE INDIVIDUAL AND SOCIETY 25 8
218 21033520046|21KALCBHJO000047 [SANJANA YADAV 11011304 |HISTORY OF THE MEDIA 25 10
219 21033520046|21KALCBHJO000047 [SANJANA YADAV 11011301 |INTRODUCTION TO BROADCAST MEDIA 25 16
220 21033520046|21KALCBHJO000047 [SANJANA YADAV 11011307 |ADVERTISING AND PUBLIC RELATIONS 25 22
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