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four pillars of education which are learning to know, learning to do, learning to live together, and 
learning to be. 

Another focus of UGCF is to build a set of requisite social and ethical values that will meet the 
expectations of modern society. It shall also promote ideals of universal brotherhood and 
cooperation. The core basis of UGCF is to emphasize cultivating the ideology which promotes 
sustainable economic system and encourages eco-friendly fair business practices. The emphasis 
of this exercise is to provide a right understanding to the students about objective and transparent 
system of governance. This would bring a desired change in the system of administration and 
quality of governance of all the institutions. 

 

The present situation of business education requires total over-hauling and restructuring in the 
light of changed socio-economic scenario of the global economy in the context of Industry 4.0. 
The dynamic nature of global business demands a pool of competent human capital for which 
relevant education is essential in terms of timeliness, speed, flexibility, and dynamism. There is a 
need to provide students with appropriate skills and knowledge inputs which would make them 
globally competent and empower them to work in the changing business environment. Therefore, 
the focus of the UGCF in Commerce is to introduce globally acknowledged choice-based credit 
system which will offer numerous opportunities to learn various core subjects and also explore 
additional avenues of learning beyond the routine and standardized framework. The sole purpose 
of this exercise is to provide opportunities for holistic development of the students. 

 

Thus, the UGCF can help in bringing uniformity in curricula on the one hand and empower the 
student on the other hand to choose the career options making it more relevant and globally 
acceptable which would create new benchmark in the world. 
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iii.  VAC courses are value-based courses which are meant to inculcate ethics, culture, 
constitutional values, soft skills, sports education and such similar values to students 
which will help in all round development of students. 

3. Major discipline  
a. A student pursuing four-year undergraduate programme in a specific discipline (Core 

course) shall be awarded appropriate Honours degree with Major in a Discipline on 
completion of VIII Semester, if he/she secures in that Discipline at least 50% of the total 
credits i.e., at least 88 credits in that Discipline out of the total of 176 credits. He/she shall 
study 20 DSCs and at least 2 DSEs in eight semesters. For instance, a student who 
pursues B.Com. (Honours) shall earn the minimum 88 credits from 20 DSCs and at least 
two DSEs in order to get Major in Commerce.  

b. A student pursuing four-year undergraduate programme in more than one discipline as 
Core Course (for example B.A. Social Sciences/ Humanities, B.Sc. Life Sciences, B.Sc. 
Physical Sciences, B.Sc. Mathematical Sciences, B.Com. and such other programmes) 
shall be awarded appropriate Honours degree with Major in a Discipline on completion of 
VIII Semester, if he/she secures in that Discipline 80 credits out of a total of 176 credits. 
He/she shall study 6 DSCs and at least 3 DSEs in that discipline in the first six semesters 
and 2 DSCs, 6 DSEs and write dissertation in that discipline in the VII and VIII 
semesters. For instance, a student who pursues four-year B.A. (Honours) Social 
Sciences/Humanities shall be eligible for Major in History, on completion of VIII 
semester, if he/she earns minimum 80 credits from 8 DSCs and at least 9 DSEs of History 
and writes dissertation on a topic related to History. 

4. Minor discipline   
a. A student mentioned at 2 (a) above may be awarded Minor in a discipline, on completion 

of VIII Semester, if he/she earns minimum 28 credits from seven GE courses of that 
discipline. For example, if a student pursuing B.A. (Honours) History chooses seven GE 
courses of Political Science out of a total of twelve GE courses and writes dissertation, 
he/she shall be awarded on successful completion of VIII Semester, Major in History and 
Minor in Political Science. 

b. A student mentioned at 2 (b) above may be awarded Minor in a discipline, on completion 
of VIII Semester, if he/she earns minimum 28 credits from six DSCs and one DSE of that 
discipline. For example, a student pursuing four-year B.A. (Honours) Social 
Sciences/Humanities with Major in History (after securing at least 80 credits in History), 
may be awarded Minor in Hindi if he/she earns 28 credits from six DSCs and one DSE of 
Hindi (up to VI semester), on successful completion of VIII Semester.  
This definition of Minor is independent of GEs for which there is a requirement of 28 
credits to be treated as Minor.  

Further, in case a student opts for two disciplines such as Physics and Chemistry instead of 
three disciplines such as Physics, Chemistry and Mathematics, major and minor shall be 
determined as per credits earned in the respective courses of study. The concept of Minor 
is relevant only when there is a Major discipline. 
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5. to promote creativity and critical thinking and to encourage logical decision-making and 
innovation;  

6. to promote ethics and human & Constitutional values;  
7. to promote multilingualism and the power of language in learning and teaching;  
8. to impart life skills such as communication, cooperation, teamwork, and resilience;  
9. to promote outstanding research as a corequisite for outstanding education and development. 

 

V. Features of UGCF in B. Com. (Hons.) 
 

The salient features of the UGCF in B. Com. (Hons.) are: 

 

1. The objectives of UGCF are to mentally prepare the students to learn various courses/ 
subjects in the domain of Commerce and Business leading to a graduate degree. 

 

2. The learning outcomes for each course has been carefully designed to help students to have 
experiential learning in various domains of Commerce discipline. 

 

3. Commerce itself is an interdisciplinary subject, therefore, proper care has been taken to 
integrate courses covering various domains like Accounting, Management, Finance, 
Taxation, Law, Marketing, Human Resource, Economics, Statistics, Information & 
Communication Technologies, Entrepreneurship, etc. 

 

4. The core courses have been selected considering the need for studying Commerce as a 
separate discipline and the required theoretical knowledge and practical exposure. 

 

5. In order to achieve the spirit of UGCF under NEP and to empower the students, large 
number of optional courses under Generic Elective (GE), Skill Enhancement Courses 
(SECs), and Discipline Specific Elective Courses (DSEs) have been included in the 
structure. 

 

6. B. Com. (Hons.) course structure has thirty- seven Generic Elective Courses placed in all 
eight semesters; twenty-seven Skill Enhancement Courses placed in first six semesters and 
forty -eight Discipline Specific Elective Courses are placed in the last six semesters. In all, 
one hundred and twelve optional courses under three sets of course types (GE, SEC, DSE) 
have been developed with an idea to encompass all possible domains of knowledge and 
skills facilitating interface with various sections of the society so that a student can have a 
wide choice of courses to have a better living and to lead a meaningful and contented life. 
Keeping in view the needs of the Commerce students, Ability Enhancement Compulsory 
courses (AECCs) have been designed in a manner that provides relevant knowledge and 
skills. 

 











15 | P a g e  

 

Sustainable Development, Sustainability and Ethical Aspects of Marketing, Social and 
Environment Accounting on one hand with an aim to imbibe in students a sense of self 
awareness, ethical conduct, human values, socially and environmentally conscious behaviour. On 
the other hand, to cater to the needs of 21st Century and Industry 4.0 courses like Business 
Analytics, Financial Technology Analytics, Social Media Analytics, HR Analytics, Data 
Visualisation, Artificial Intelligence for Business, Cyber Security etc. 

 

Further there is a separate track for those who want to pursue research with courses like Business 
Research Methods, Advanced Business Research, Marketing Research etc. Also, 
Internship/Apprenticeship/Project/Research/Community Outreach is offered in the form of 
various modules in the scheme of studies to enable the students to have hands on experience in 
real life business situations. 

 

Also, courses like Entrepreneurship Development are added to in addition to the, 
Dissertation/Academic Project/Entrepreneurship keeping in view the employability, research, 
and innovation in the field of Commerce and Business. 

2.4. Aims of Bachelor's Degree Programme in B. Com. (Hons.) 
 

The overall aim of B. Com. (Hons.) as a programme is to: 

a. Provide a conducive environment that holistically engages students through an all- 
encompassing knowledge impartation; 

b. Widen the scope and depth of the course enabling them to undertake further studies in 
commerce and its allied areas on multiple disciplines concerned with commerce; 

c. Construct a sound theoretical footing; 
d. Acquainting students with recent market practices; 
e. Encourage the students to advance a range of generic skills helpful in employment, 

internships, and social activities; 
f. Formulating business problems and provide innovative solutions to enable the students to be 

future ready management leaders who are compassionate and yet efficient.
 

3. Graduate Attributes in B. Com. (Hons.) 
 

The graduate attributes in B. Com. (Hons.) are the outline of the expected course learning 
outcomes mentioned in the beginning of each course. The characteristic attributes that a B. Com. 
(Hons.) graduate will be able to demonstrate through learning various courses are listed below: 
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a. Disciplinary Knowledge 
Capability of executing comprehensive knowledge and understanding of one or more 
discipline that form part of commerce. 

 

b. Communication skills 
i. Ability to communicate long standing unsolved problems in commerce; 

ii.  Ability to show the importance of commerce as precursor to various market 
developments since the beginning of the civilization. 
 

c. Critical Thinking  
i. Ability to engage in reflective and independent thinking by understanding the concepts in 
every area of Commerce and Business; 
ii.  Ability to examine the results and apply them to various problems appearing in different 
branches of Commerce and Business. 
 

d. Problem solving 
i. Capability to deduce a business problem and apply the class room learning into practice 
to offer a solution for the same;
ii.  Capabilities to analyze and synthesize data and derive inferences for valid conclusion; 
iii.  Able to comprehend solution to sustain problems originating in the diverse 
management areas such as Finance, Marketing, Human Resource, and Taxation. 
 

e. Research Related Skills 
i. Ability to search for, locate, extract, organise, evaluate, and use or present information 
that is relevant to a particular topic; 
ii.  Ability to identify the developments in various branches of Commerce and Business. 

 

f. Information and Communication Technology (ICT) digital literacy 
Capability to use various technical ICT tools (like spreadsheet) for exploring, analysis, 
and using the information for business purposes. 

 
g. Self-directed Learning 

Capability to work independently in diverse projects and ensure detailed study of various 
facets of Commerce and Business. 
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IX.  B. Com. (Hons.) Structure with Credit hours  
Course 
Code Course Title  Course Type   Lectures Tutorials  Practical Credit  Marks  

SEMESTER 1 
DSC- 
1.1 

Management Principles and 
Applications DSC 3 1 0 4 100 

DSC- 
1.2 Business Laws DSC 3 1 0 4 100 
DSC- 
1.3 Financial Accounting DSC 2 1 1 4 100 
GE- 1.1 Business Organisation GE 3 1 0 4 100 
GE- 1.2 Finance for Everyone GE 3 1 0 4 100 
GE- 1.3 Marketing for Beginners  GE 3 1 0 4 100 
GE- 1.4 Accounting for Everyone GE 3 1 0 4 100 

GE- 1.5 
Computer Applications in 
Business GE 2 

0 
 2 4 100 

GE- 1.6 
Bhartiya Gyan Parampara 
(Indian knowledge System) GE 3 1 0 0 100 

SEC- 1.1 Business Organisation SEC 2 0 0 2 50 
SEC- 1.2 Personality Development SEC 2 0 0 2 50 
SEC- 1.3 Finance for Everyone SEC 2 0 0 2 50 
SEC- 1.4 Fundamentals of Marketing SEC 2 0 0 2 50 
SEC- 1.5 Business Communication SEC 2 0 0 2 50 

SEMESTER 2 
DSC- 
2.1 Corporate Accounting DSC 3 1 0 4 100 
DSC- 
2.2 Company Law DSC 3 1 0 4 100 
DSC- 
2.3 

Human Resource 
Management  DSC 3 1 0 4 100 

GE- 2.1 
Communication in 
Management  GE 3 1 0 4 100 

GE- 2.2 
Financial Management for 
Beginners GE 3 1 0 4 100 

GE- 2.3 Sales Promotion GE 3 1 0 4 100 

GE- 2.4 
Computerised Accounting 
System GE 2 0 2 4 100 

SEC- 2.1 Competency Mapping SEC 2 0 0 2 50 
SEC- 2.2 Personal Financial Planning SEC 2 0 0 2 50 
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SEC- 2.3 Personal Selling SEC 2 0 0 2 50 
SEMESTER 3 

DSC- 
3.1 Business Mathematics DSC 3 0 1 4 100 
DSC- 
3.2  Financial Management DSC 3 0 1 4 100 
DSC- 
3.3 Principles of Marketing DSC 3 1 0 4 100 
DSE- 3.1 Organisational Behaviour DSE 3 1 0 4 100 

DSE- 3.2 
Financial Markets and 
Institutions DSE 3 1 0 4 100 

DSE- 3.3 Brand management DSE 3 1 0 4 100 

DSE- 3.4 
Financial Reporting Analysis 
& Valuation DSE 3 1 0 4 100 

DSE- 3.5 Yoga and Happiness DSE 2 0 2 4 100 
GE- 3.1 General Management GE 3 1 0 4 100 
GE- 3.2 Basics of Advertising  GE 3 1 0 4 100 
GE- 3.3 Investing in Stock Markets GE 3 1 0 4 100 
GE- 3.4 Financial Statements Analysis GE 3 1 0 4 100 
GE- 3.5 Yoga and Happiness GE 2 0 2 4 100 
SEC- 3.1 Team Building SEC 2 0 0 2 50 
SEC- 3.2  E-Commerce SEC 2 0 0 2 50 

SEC- 3.3 
Advanced Spreadsheet 
Applications in Business SEC 0 0 2 2 50 

SEMESTER 4 
DSC- 
4.1 Business Statistics  DSC 3 0 1 4 100 
DSC- 
4.2 Cost Accounting DSC 3 1 0 4 100 
DSC- 
4.3 International Business DSC 3 1 0 4 100 

DSE- 4.1 
Human Resource 
Development DSE 3 1 0 4 100 

DSE- 4.2 Investment Management DSE 3 1 0 4 100 
DSE- 4.3 Sustainability Marketing DSE 3 1 0 4 100 

DSE- 4.4 
Analysis of Financial 
Statements DSE 3 1 0 4 100 

DSE- 4.5  Decision Science DSE 3 1 0 4 100 

DSE- 4.6 
Bhartiya Gyan Parampara 
(Indian knowledge System) GE 3 1 0 0 100 

GE- 4.1 
Basics of Organisational 
Behaviour GE 3 1 0 4 100 

GE- 4.2 Personal Financial Planning GE 3 1 0 4 100 
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GE- 4.3 Brand Management GE 3 1 0 4 100 

GE- 4.4 
Accounting for Managerial 
Decision Making  GE 3 1 0 4 100 

GE- 4.5 
Fundamentals of International 
Business  GE 3 1 0 4 100 

SEC- 4.1 
 Leadership and Team 
Development SEC 2 0 0 2 50 

SEC- 4.2 Data Visualisation SEC 0 0 2 2 50 

SEC- 4.3 
Marketing of Financial 
Services SEC 2 0 0 2  

SEC- 4.4 Cyber Crime and Laws SEC 2 0 0 2 50 
SEMESTER 5 

DSC- 
5.1 Income- Tax Law and Practice DSC 3 0 1 4 100 
DSC- 
5.2 Business Economics DSC 3 1 0 4 100 
DSC- 
5.3 Management Accounting  DSC 3 0 1 4 100 

DSE- 5.1 
Organisational Democracy 
and Industrial Relations DSE 3 1 0 4 100 

DSE- 5.2  International Finance DSE 3 1 0 4 100 

DSE- 5.3 
Consumer Affairs and 
Sovereignty DSE 3 1 0 4 100 

DSE- 5.4 
Accounting for Mergers & 
Acquisitions and Valuations DSE 3 1 0 4 100 

DSE- 5.5 Auditing DSE 3 1 0 4 10 
DSE- 5.6 Export-Import Management DSE 3 1 0 4 100 

DSE- 5.7 
 Public Administration and 
Business  DSE 3 1 0 4 100 

DSE- 5.8 
Business Tax Procedures and 
Management DSE 3 1 0 4 100 

GE- 5.1 Fundamentals of HRM  GE 3 1 0 4 100 
GE- 5.2 Project Management GE 3 1 0 4 100 
GE- 5.3  Digital Marketing GE 3 1 0 4 100 
GE- 5.4  Ethics and Governance GE 3 1 0 4 100 

GE- 5.5 
Consumer Affairs and 
Sovereignty GE 3 1 0 4 100 

SEC- 5.1 Emotional Intelligence  SEC 2 0 0 2 50 

SEC- 5.2 
Customer Relationship 
Management SEC 2 0 0 2 50 

SEC- 5.3 Social Media Analytics SEC 2 0 0 2 50 

SEC- 5.4 
 EXIM Procedures and 
Documentation SEC 2 0 0 2 50 
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SEC- 5.5 Investing in Stock Markets  SEC 2 0 0 2 50 
SEMESTER 6 

DSC- 
6.1 Business Analytics  DSC 1 0 3 4 100 
DSC- 
6.2 Corporate Governance DSC 3 1 0 4 100 
DSC- 
6.3 

Goods and Services Tax 
(GST) and Customs Law  DSC 3 1 0 4 100 

DSE- 6.1 Learning and Development  DSE 3 1 0 4 100 

DSE- 6.2 
 Investment Banking and 
Financial Services  DSE 3 1 0 4 100 

DSE- 6.3 Advertising DSE 3 1 0 4 100 

DSE- 6.4 
Industrial Relations and 
Labour Laws DSE 3 1 0 4 100 

DSE- 6.5 
International Monetary and 
Financial Environment DSE 3 1 0 4 100 

DSE- 6.6 Business Research Methods DSE 3 1 0 4 100 

DSE- 6.7 
Social and Environmental 
Accounting DSE 3 1 0 4 100 

GE- 6.1 Leadership Development  GE 3 1 0 4 100 
GE- 6.2 Data Visualisation GE 0 0 4 4 100 
GE- 6.3 Distribution Logistics GE 3 1 0 4 100 
GE- 6.4 E- Filing of Returns GE 2 0 2 4 100 
SEC- 6.1 HR Analytics SEC 2 0 0 2 50 

SEC- 6.2 
Applications of Econometrics 
in Finance SEC 0 0 2 2 50 

SEC- 6.3 Digital Marketing SEC 2 0 0 2 50 

SEC- 6.4 
Artificial Intelligence in 
Business  SEC 2 0 0 2 50 

SEC- 6.5 International Trade Logistics SEC 2 0 0 2 50 

SEC- 6.6 
Forensic Accounting and 
Fraud Detection SEC 2 0 0 2 50 

SEC- 6.7 E- Filing of Returns  SEC 0 0 2 2 50 
SEMESTER 7 

DSC- 
7.1 

Business and Macroeconomic 
Policy  DSC 3 1 0 4 100 

DSE- 7.1 Performance Management DSE 3 1 0 4 100 

DSE- 7.2 
 Entrepreneurship 
Development  DSE 3 1 0 4 100 

DSE- 7.3 Mind Management DSE 3 1 0 4 100 
DSE- 7.4 Financial Derivatives DSE 3 1 0 4 100 
DSE- 7.5 Business Valuation DSE 3 1 0 4 100 
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GE- 8.2  Risk Management GE 3 1 0 4 100 

DSE- 7.6 
Financial Technology and 
Analytics DSE 3 1 0 4 100 

DSE- 7.7 
Integrated Marketing 
Communication DSE 3 1 0 4 100 

DSE- 7.8 Social Media Marketing  DSE 3 1 0 4 100 
DSE- 7.9  Marketing Research DSE 3 1 0 4 100 
DSE- 
7.10 International Taxation DSE 3 1 0 4 100 
DSE- 
7.11 Corporate Tax Planning DSE 3 1 0 4 100 
DSE- 
7.12 

Personal Tax Planning and 
Tax Management DSE 3 1 0 4 100 

DSE- 
7.13 Business Research Methods  DSE 3 1 0 4 100 
GE- 7.1 Indian Ethos and Management GE 3 1 0 4 100 
GE- 7.2 Creativity and Innovation GE 3 1 0 4 100 
GE- 7.3 Sustainable Development GE 3 1 0 4 100 
GE- 7.4 People Management GE 3 1 0 4 100 

SEMESTER 8 
DSC- 
8.1 The Economy of Bharat DSC 3 1 0 4 100 
DSE- 8.1 Technology in HR DSE 3 1 0 4 100 
DSE- 8.2 Event management DSE 3 1 0 4 100 

DSE- 8.3 
Business Ethics and Human 
Values DSE 3 1 0 4 100 

DSE- 8.4  Financial Risk Management DSE 3 1 0 4 100 
DSE- 8.5 Behavioural Finance DSE 3 1 0 4 100 

DSE- 8.6 
Mergers, Acquisitions and 
Corporate Restructuring DSE 3 1 0 4 100 

DSE- 8.7 Retail Management DSE 3 1 0 4 100 

DSE- 8.8 
Distribution and Logistics 
Management DSE 3 1 0 4 100 

DSE- 8.9 Rural Marketing DSE 3 1 0 4 100 
DSE- 
8.10 Advanced Business Research DSE 3 0 1 4 100 
GE- 8.1  Diversity Management GE 3 1 0 4 100 
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GE- 8.3 
Collective Bargaining and 
Negotiation Skills GE 3 1 0 4 100 

GE- 8.4 
Sustainability and Ethical 
Aspects of Marketing GE 3 1 0 4 100 

GE- 8.5 Rural Development GE 3 1 0 4 100 
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III  DSC-7 (4) -
Business 
Mathematics (DSC- 
3.1) 
DSC- 8 (4)- 
Financial 
Management (DSC- 
3.2) 
DSC-9 (4)- 
Principles of 
Marketing (DSC- 
3.3) 

Choose one from pool of courses, DSE- 1 (4) 

 
i) Organisational Behaviour (DSE- 3.1) 
ii) Financial Markets and Institutions (DSE- 3.2) 
iii) Brand management (DSE- 3.3) 
iv) Financial Reporting Analysis & Valuation 
(DSE- 3.4) 

v) Yoga and Happiness (DSE- 3.5) 
 
  OR 

 
Choose one from pool of courses, GE- 3 (4) ** 

 
i) General Management (GE- 3.1) 
ii) Basics of Advertising (GE- 3.2) 

iii) Investing in Stock Markets (GE- 3.3) 
iv) Financial Statements Analysis (GE- 3.4) 

v) Yoga and Happiness (GE- 3.5) 

 

 

 

Choose 
one from 
pool of 
AEC 
Courses 
(2) 

Choose one SEC (2) 

 
i) Team Building (SEC- 3.1) 
ii) E-Commerce (SEC- 3.2) 
iii ) Advanced Spread sheet 
Applications in Business 
(SEC- 3.3) 

 

OR 

 
Internship/ Apprenticeship/ 
Project/ Community 
outreach (IAPC) (2) * 

  

 

Choose 
one from 
pool of 
courses (2) 

22 Credits 

IV  DSC-10 (4)- 
Business Statistics 
(DSC- 4.1) 
DSC- 11(4)- Cost 
Accounting (DSC- 
4.2)   

DSC-12 (4) - 
International 
Business (DSC- 

Choose one from pool of courses, DSE- 2(4) 

i) Human Resource Development (DSE- 4.1) 
ii) Investment Management (DSE- 4.2) 
iii) Sustainability Marketing (DSE- 4.3) 
iv) Analysis of Financial Statements (DSE- 4.4) 
v) Decision Science (DSE- 4.5) 
vi) ) Bhartiya Gyan Parampara (Indian 
Knowledge System) (DSC- 4.6) 
 

Choose 
one from 
pool of 
AEC 
Courses 
(2) 

Choose one SEC (2) 

 
i)  Leadership and Team 
Development (SEC- 4.1) 
ii) Data Visualisation (SEC- 
4.2) 
iii) Marketing of Financial 
Services (SEC- 4.3) 
iv) Cyber Crime and Laws 

Choose 
one from 
pool of 
courses (2) 

 

22 Credits 
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4.3) 
 

 OR 

Choose one from Pool, GE-4 (4) ** 

i)  Basics of Organisational Behaviour (GE- 4.1) 
ii) Personal Financial Planning (GE- 4.2) 
iii) Brand Management (GE- 4.3) 
iv) Accounting for Managerial Decision Making 
(GE- 4.4) 
v) Fundamentals of International Business (GE- 
4.5) 

(SEC- 4.4) 
  
OR 

 
 Internship/ Apprenticeship/ 
Project/ Community 
outreach (IAPC) (2) * 

Students on exit shall be awarded Undergraduate Diploma (In the Field of Commerce) after securing the requisite 88 credits on completion of 
Semester IV. 

88 Credits 

V DSC- 13 (4)- 
Income- Tax Law 
and Practice (DSC- 
5.1) 
DSC- 14 (4)- 
Business 
Economics (DSC- 
5.2) 
DSC- 15 (4)- 
Management 
Accounting (DSC- 
5.3) 
 

Choose one from pool of 
courses, DSE- 3 (4) 

 i)Organisational 
Democracy and Industrial 
Relations (DSE- 5.1) 
ii) International Finance 
(DSE- 5.2) 
iii) Consumer Affairs and 
Sovereignty (DSE- 5.3) 
iv) Accounting for 
Mergers & Acquisitions 
and Valuations (DSE- 5.4) 
v) Auditing (DSE- 5.5) 
vi) Export-Import 
Management (DSE- 5.6) 

vii) Public Administration 
and Business (DSE- 5.7) 

viii) Business Tax 
Procedures and 
Management (DSE- 5.8) 

Choose one from a 
pool of courses. 
GE- 5 (4)   

 
i) Fundamentals of 
HRM (GE- 5.1) 
ii) Project 
Management (GE- 
5.2) 
iii) Digital 
Marketing (GE- 5.3) 
iv) Ethics and 
Governance (GE- 
5.4) 

v) Consumer Affairs 
and Sovereignty 
(GE- 5.5) 
 
 

 Choose one SEC (2) 

 
i)  Emotional Intelligence 
(SEC- 5.1) 
ii) Customer Relationship 
Management (SEC- 5.2) 
iii) Social Media Analytics 
(SEC- 5.3) 
iv) EXIM Procedures and 
Documentation (SEC- 5.4) 
v) Investing in Stock Markets 
(SEC- 5.5) 

 
                          OR 

 
Internship/ Apprenticeship/ 
Project/ 
Research/Community 
Outreach (2) ***  

 22 Credits 
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VI  DSC- 16 (4) - 
Business Analytics 
(DSC- 6.1) 
DSC- 17 (4) - 
Corporate 
Governance (DSC- 
6.2) 
DSC- 18 (4)-  
Goods and Services 
Tax (GST) and 
Customs Law 
(DSC- 6.3) 
 

  

Choose one from pool of 
courses, DSE- 4 (4)  

 
i) Learning and 
Development (DSE- 6.1) 
ii) Investment Banking 
and Financial Services 
(DSE- 6.2) 
iii) Advertising (DSE- 
6.3) 
iv) Industrial Relations 
and Labour Laws (DSE- 
6.4) 
v) ) International 
Monetary and Financial 
Environment (DSE- 6.5) 

vi) Business Research 
Methods (DSE- 6.6) 

vii) Social and 
Environmental 
Accounting (DSE- 6.7) 

Choose one from 
pool of courses, 
GE- 6 (4)  ̂

 
i) Leadership 
Development (GE- 
6.1) 
ii) Data 
Visualisation (GE- 
6.2) 
iii) Distribution 
Logistics (GE- 6.3) 

iv)  E-Filing of 
Returns (GE- 6.4) 

 
 
 

 Choose one SEC (2) 

 
i)  HR Analytics (SEC- 6.1) 
ii) Applications of 
Econometrics in Finance 
(SEC- 6.2) 
iii) Digital Marketing (SEC- 
6.3) 
iv) Artificial Intelligence in 
Business (SEC- 6.4) 
v) International Trade 
Logistics (SEC- 6.5) 

vi) Forensic Accounting and 
Fraud Detection (SEC- 6.6) 

vii) E-Filing of Returns (SEC- 
6.7) 

 
                          OR 

 
Internship/ Apprenticeship/ 
Project/ 
Research/Community 
Outreach (2) ***  

 

 

 

 

 

 

 22 Credits 
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Students on exit shall be awarded Bachelor of (In the Field of Commerce) after securing the requisite 132 credits on completion of Semester VI. 132 Credits 

 

VII  

DSC- 19 (4) -    
Business and 
Macroeconomic 
Policy (DSC- 7.1) 
 

Choose three DSEs  
OR 
two DSEs + one GE ̂
OR 

one DSE + two GEs # 

(total=12) 

 
DSE Options: 

Group 1 
i) Performance 
Management (DSE- 7.1) 
ii) Entrepreneurship 
Development (DSE- 7.2) 

   Dissertatio
n on 
Major (2)  

 

OR 

 

Dissertatio
n on 
Major (2)  

 

OR 

22 Credits 
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iii) Mind Management 
(DSE- 7.3) 

Group 2 
iv) Financial Derivatives 
(DSE- 7.4) 
v) Business Valuation 
(DSE- 7.5) 
vi) Financial Technology 
and Analytics (DSE- 7.6) 

Group 3 

vii) Integrated Marketing 
Communication (DSE- 
7.7) 

viii) Social Media 
Marketing (DSE- 7.8) 

ix) Marketing Research 
(DSE- 7.9) 

Group 4 
x) International Taxation 
(DSE- 7.10) 
xi) Corporate Tax 
Planning (DSE- 7.11) 

xii) Personal Tax 
Planning and Tax 
Management (DSE- 7.12) 

 

Compulsory course for 
students pursuing four 
years Honours Degree 
with research and did 
not opt for the following 

 

Academic 
Project/ 
Entrepren
eurship (2) 
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paper in Semester 6 

 

xiii) Business Research 
Methods (DSE- 7.13) 
 
GE Options: 
i) Indian Ethos and 
Management (GE- 7.1) 
ii) Creativity and 
Innovation (GE- 7.2) 
iii) Sustainable 
Development (GE- 7.3) 
iv) People Management 
(GE- 7.4) 

VIII  DSC- 20 (4) - The 
Economy of Bharat 
(DSC- 8.1) 

 
 

Choose three DSEs  
OR 
two DSEs + one GE 
 OR 
one DSE + two GEs  

(Total =12) # 

 
DSE Options: 

Group 1 
i) Technology in HR 
(DSE- 8.1) 
ii) Event 
management (DSE- 
8.2) 
iii) Business Ethics 
and Human Values 

   Dissertatio
n on 
Major (2)  

 

OR 

 

Dissertatio
n on 
Major (2)  

 

OR 

 

Academic 
Project/En
trepreneur

22 Credits 
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(DSE- 8.3) 

Group 2 
iv) Financial Risk 
Management (DSE- 
8.4) 
v) Behavioural 
Finance (DSE- 8.5) 
vi) Mergers, 
Acquisitions and 
Corporate 
Restructuring (DSE- 
8.6) 

Group 3  
vii) Retail 
Management (DSE- 
8.7) 

viii) Distribution and 
Logistics 
Management (DSE- 
8.8) 

ix) Rural Marketing 
(DSE- 8.9) 

 

Group 4 

x) Advanced 
Business Research 
(DSE- 8.10) 

ship (2) 
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17. The course code, number of credits, components of lecture, tutorial and practical, pre-
requisites to be fulfilled for choosing that course and the department offering the course shall be 
spelt out for each course. A student should fulfil the pre-requisites of a course to be able to opt 
it for study. 
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of Shares and Debentures. [In reference to Relevant Accounting Standards (AS and Ind AS) and 
Guidance Notes as applicable.] 
 
Unit 2: Financial Statements of Companies: 
Preparation of financial statements of corporate entities including one Person Company 
(excluding calculation of managerial remuneration) as per Division I and II of Schedule III of 
the Companies Act 2013; Related Parties as per AS-18, Preparation of Statement of Profit and 
Loss, Balance Sheet, Statement of Equity and Cashflow Statement manually and using 
appropriate software. Interpreting the ratios calculated as per Schedule III of the Companies Act 
2013 [with reference to Relevant Accounting Standards (AS and Ind AS) and the relevant 
provisions of The Companies Act,2013, as applicable.]. Calculation of EPS as per AS 20.  
 
Unit 3: Valuation of Intangible Assets and Shares: 
Valuation of Intangible Assets and Shares. Value Added Statement, Economic Value Added, 
Market Value Added, Shareholder Value Added. 
 
Unit 4: Amalgamation of Companies and Internal Reconstruction:  
(a) Accounting for Amalgamation of Companies (excluding inter-company holdings) 

applying AS 14/Ind AS 103. 
(b) Accounting for Different forms of Internal Reconstruction (excluding drafting of Internal 

Reconstruction Scheme). 
 
Unit 5: Corporate Financial Reporting 
Meaning, need and objectives; Constituents of Annual Report and how it is different from 
financial statements; Contents of report of the Board of Directors; XBRL Reporting. Drafting of 
Notes to Accounts. Segment Reporting as per AS - 17 , Sustainability Reporting, Triple Bottom 
Line Reporting, CSR Reporting. 
 
Notes: 
1. The relevant Accounting Standards (both AS & Ind AS) for all of the above topics should 

be covered. 
2. Any revision of the relevant Indian Accounting Standards/Accounting Standards would 

become applicable. 
3. The relevant provisions of The Companies Act,2013, as applicable for all of the above 

topics should be covered. 
 
Practical Exercises: 
The learners are required to: 
1. collect prospectus issued by reputed companies, and examine the matters related to issues 

of shares. 
2. examine the annual reports of business organisations to find out whether applicable 

accounting standards (AS and Ind AS) are complied with or not. 
3. collect information from business newspapers, periodicals, print and digital media on the 

amalgamation of companies and prepare a report. 
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Unit 2: Recording of business transactions and preparation of financial statements 

Features of recordable transactions and events; types of accounts: personal account, real 
account and nominal account; rules for debit and credit; double entry bookkeeping system, 
journalising transactions; preparation of ledgers; fundamental accounting equation; preparation 
of Trial Balance; concept of revenue and capital; preparation of Trading and Profit & Loss 
Account and Balance Sheet manually. 

Unit 3: Computerised Accounting System    

Computerised Accounting Systems: Basics of computerised accounting systems; difference 
between manual and computerised accounting system; overview of available software packages 
for computerised accounting; factors affecting selection of suitable computerised accounting 
software; procurement and installation of computerised accounting software. 

Using any popular accounting software: create, select, shut, and delete a Company; setting 
security features of company; date and period features; configure and features settings; backup 
and restore data of a company. 

Unit 4: Creating Masters and voucher entry 

Creating Accounting Ledgers and Groups: Single create vs. multiple create, creating ledger 
under a group and entering opening balances 

Creating Stock Items and Groups: Creating unit of measurement, creating stock groups using 
single or multiple create feature under an existing group, creating Stock items using single or 
multiple feature under an existing group,  

Voucher Entry: Types of vouchers, selection of voucher type for transactions, vouchers entry, 
voucher number and date settings, voucher entry with more than one debit or credit accounts, 
editing and deleting a voucher and printing of voucher. 

Unit 5: Taxation and Generating Reports:  

Taxation: Accounting for Goods and Service Tax 

Generating Reports: Cash Book, ledger accounts, Trial Balance, Profit and Loss Account, 
Balance Sheet, Ratio analysis and Cash Flow Statement; exporting reports in pdf and excel 
formats. 

 

Note: 

1. The General Purpose Software referred in this course will be notified by the University 
Departments every three years.  If the specific features, referred to in the detailed course above, 
is not available in that software, to that extent it will be deemed to have been modified. 

 
2. There shall be a practical examination of 50 Marks (2 hours duration), theory exam of 
25 marks (1 hour duration) and Internal Assessment of 25 marks (Class Test-10 Marks, 
WorkBook- 10 Marks and attendance- 5 marks). 

 
3. There shall be 2 lecture periods per class and 4 Practical Lab periods per batch to be 
taught in the Computer Laboratory. 
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Application of Maxima and Minima problems: Revenue, Cost, Profit, Economic Order 
Quantity, Optimal trade in time. 

Unit 3: Calculus-II  

Partial Differentiation: Partial derivatives up to second order. Homogeneity of a function and 
Euler's theorem. Production Function: Returns to factor, Returns to scale. MRTS and Elasticity 
of Substitution. 

Application of Maxima and Minima problems involving two independent variables. 

Integration: Nature of commodities and partial elasticity of demand, Applications of marginal 
analysis, Consumer Surplus and Producer Surplus. 

Unit 4: Mathematics of Finance 

Rates of interest: nominal, effective and their inter-relationships in different compounding 
situations. 

Compounding a sum using different types of rates. Applications relating to Depreciation of 
assets and average due date. 

Types of annuities: ordinary, due and deferred - Discrete and continuous. Perpetuity. 
Determination of future and present values using different types of rates of interest. 
Applications relating to Capital Expenditure and Leasing. 

Unit 5: Linear Programming  

Formulation and Assumptions of LPP, Solution by Simplex Method- maximization and 
minimization cases. Shadow prices of the resources. Special Cases: Identification of unique and 
multiple optimal solutions, unbounded solution, infeasibility and degeneracy.  

 
Practical Exercises:  
The learners are required to: 

 1. identify the decision-making variables and assess their functional relationship with other 
variables affecting the decision in a hypothetical business and economic situation. 

 2. assess how the use of matrices help in deciding about competing alternatives. 
 3. identify and solve business problems as an application of linear programming. 
 4. gather information about various deposit and loan schemes of banks to find out interest 

rate differentials, and compounded value. 
 5. gather information about annuity schemes in the investment markets like periodic home 

mortgage payments, insurance payments and pension payments, life insurance products as 
an annuity. 

 

  Assessment Criteria 

The Assessment for this paper would include a theory exam of 50 marks, Practical 
Exam of 25 marks and Internal assessment of 25 marks. Internal assessment will include 
20 marks for class tests/assignments, and 5 marks for attendance. There shall be 3 Credit 
Hrs. for Lectures + one Credit Hr. (Two Practical Periods per week per batch) for P.Use 
of a simple calculator is allowed. Proofs of theorems/ formulae are not required. 
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principles. Impact of yoga limbs like asana, pranayama, meditation, etc. on achieving 
excellence in performance.  

 

Unit 2: Classical and Emerging Schools of Yoga 

Classical Schools of thoughts in Yoga: Hatha Yoga, Raja Yoga, Laya Yoga, Bhakti Yoga, 
Gyana Yoga, Karma Yoga; Asthang Yoga. Patanjali Yoga Sutra. Emerging schools of thoughts 
in Yoga.  

  

Unit 3: Meditation: A Way of Life  

Relation between body, breath, and mind; Meaning of meditation and its types and principles. 
Ancient Scriptures and relevance of Meditation; Meaning and importance of prayer. 
Psychology of mantras. Essence of Mudras. Relevance of Meditation for different age groups 
and body requirements. Healing and Meditation. Seven layers of existence. Meditation for 
adding hours to your day, excellence at workplace, harmony in relationships, better decision 
making, heightened awareness and concentration. 

  

Unit 4: Yoga & Meditation in Modern Setting 

Yogic therapies and modern concept of Yoga; Naturopathy, Hydrotherapy, Electrotherapy, 
Mesotherapy, Acupressure, acupuncture. Anatomy and Physiology and their importance in 
Yogic Practices. Food and Lifestyle: Basics of Ayurveda, Yogic Diet; Importance of having 
Sattvic Ayurvedic Food, Workplace productivity which is directly linked to Healthy Sattvic 
food. Modulation of ailments through food and balanced nutrition and dieting practices, 
integrating traditional food items with modern food habits, mental health and food types. 

 

Unit 5: Developing Happiness & Spiritual Quotient  

Happiness: Meaning and sources. Four hormones of happiness: Dopamine, Oxytocin, 
Serotonin, Endorphins. Happiness: independent variable vs. dependent variable, life view, 
models of happiness, Distinction between Religion and Spirituality.  

Myths about Happiness, Principles of being happy. Concept of Self; Positive thinking; Self 
Introspection; Religion and Spirituality; Life Stories of Spiritual Masters. Concept of Prana. 
Techniques of studying spiritual quotient. Applied Kinesiology: Introduction to the concept of 
Applied Kinesiology; Muscle Testing, Nutrient Testing.  

 

Practical Exercises: 

Learners are required to: 

1. participate in the practical sessions in Yoga Lab. on Asanas, Pranayama, Kriya: Sudarshan 
Kriya of Art of Living, Isha Kriya, etc.  

2. participate in the practical sessions in Yoga Lab. on Hatha Yoga, Raja Yoga, Laya Yoga. 

3. interpret the Yog Sutras by Patanjali as per their applicability in real life situations and 
submit a report of the same. 
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Yoga: Concept, Meaning, and Origin; Relation between mind and body; Importance of healthy 
body and mind; Body Management Techniques: Asana, Pranayama, Kriya.  Principles of yogic 
practice, Meaning of Asana, its types and principles, Meaning of pranayama, its types and 
principles. Impact of yoga limbs like asana, pranayama, meditation, etc. on achieving 
excellence in performance.  

 

Unit 2: Classical and Emerging Schools of Yoga 

Classical Schools of thoughts in Yoga: Hatha Yoga, Raja Yoga, Laya Yoga, Bhakti Yoga, 
Gyana Yoga, Karma Yoga; Asthang Yoga. Patanjali Yoga Sutra. Emerging schools of thoughts 
in Yoga.  

  

Unit 3: Meditation: A Way of Life  

Relation between body, breath, and mind; Meaning of meditation and its types and principles. 
Ancient Scriptures and relevance of Meditation; Meaning and importance of prayer. 
Psychology of mantras. Essence of Mudras. Relevance of Meditation for different age groups 
and body requirements. Healing and Meditation. Seven layers of existence. Meditation for 
adding hours to your day, excellence at the workplace, harmony in relationships, better decision 
making, heightened awareness and concentration. 

  

Unit 4: Yoga & Meditation in Modern Setting 

Yogic therapies and modern concept of Yoga; Naturopathy, Hydrotherapy, Electrotherapy, 
Mesotherapy, Acupressure, acupuncture. Anatomy and Physiology and their importance in 
Yogic Practices. Food and Lifestyle: Basics of Ayurveda, Yogic Diet; Importance of having 
Sattvic Ayurvedic Food, Workplace productivity which is directly linked to Healthy Sattvic 
food. Modulation of ailments through food and balanced nutrition and dieting practices, 
integrating traditional food items with modern food habits, mental health and food types. 

 

Unit 5: Developing Happiness & Spiritual Quotient  

Happiness: Meaning and sources. Four hormones of happiness: Dopamine, Oxytocin, 
Serotonin, Endorphins. Happiness: independent variable vs. dependent variable, life view, 
models of happiness, Distinction between Religion and Spirituality.  

Myths about Happiness, Principles of being happy. Concept of Self; Positive thinking; Self 
Introspection; Religion and Spirituality; Life Stories of Spiritual Masters. Concept of Prana. 
Techniques of studying spiritual quotients. Applied Kinesiology: Introduction to the concept of 
Applied Kinesiology; Muscle Testing, Nutrient Testing.  

 

Practical Exercises: 

Learners are required to: 

1. participate in the practical sessions in Yoga Lab. on Asanas, Pranayama, Kriya: Sudarshan 
Kriya of Art of Living, Isha Kriya, etc.  
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