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	Marks Distribution       
	Theory  	
	                     90 Marks                              
                                                       

	
	
	
	Internal Assessment
	Assignments         12 Marks

	
	
	
	
	Class- Test             12 Marks

	
	
	
	
	Class Attendance   6 Marks

	
	
	
	
	Tute+Project.         40 Marks

	
	
	Classes Assigned
	Lectures
	3 per week

	
	
	
	Students Tutorial Groups 
	3 per week

	
	Month
	Topics
	Assignment

	
	Ist Aug 2025-31st Aug 2025.
	
Unit-1: Introduction to Marketing and Marketing Environment.

Introduction to Marketing: Meaning and Nature, Scope and Importance;
Marketing  Philosophies; Concept  and  Six  Marketing Philosophies including
Holistic Marketing Concept
Marketing Mix for Goods and Services.
Marketing Environment: Concept of Marketing Environment,
Need for studying marketing environment;
Micro environmental factors- company, suppliers, marketing intermediaries,
customers, competitors, publics;
Macro environmental factors – demographic, economic, natural, technological,
politico-legal and socio- cultural.


Unit-2: Consumer Behaviour and Market Selection
Consumer Behaviour: Concept , Need for studying consumer behaviour;
Stages in Consumer Buying-Decision Process;
Factors Influencing Consumer Buying Decisions.
Market Selection: Market Segmentation: Concept and Bases.
Market Targeting: Concept and bases
Product Positioning: – Concept and Bases.




	12 Marks per Assignment.

	
	Ist Sept 2025-30th Septemer2025.
	Unit-3: Product Decisions and New Product Development
Product Decisions: Concept and Classification;
Levels of Product.
Product mix; Concept and Dimensions of Product Mix
Branding: Concept, Types, Significance, Qualities of Good Brand Name;
Packaging and Labeling:- Concept, Types and Functions;
Product Support Service;
New    product     Development    Process:     Concept     and     Stages     of    New    Product
Development Process
Product life cycle: – Concept, Product Life Cycles Stages and Marketing Strategies
at Each Stage of the Product Life Cycle

	Test 12 Marks

	

	
	Ist Oct 2025-31st October 2025.
	Unit-4: Pricing Decisions and Distribution Decisions
Pricing Decisions: Concept and Objectives,
Factors affecting price of a product;
Pricing Methods: Cost-oriented Pricing, Competition oriented Pricing, and Value
oriented Pricing
Pricing  Strategies:  Concept,    Market  Skimming  Pricing  and    Market Penetration
Pricing
Distribution Decisions: Channels of Distribution: - Concept, Types and Functions.
Factors Affecting Choice of Distribution Channel;
Distribution  Logistics  Decisions: Order Processing , Warehousing, Inventory
Management, and Transportation

	 Project 
35 Marks

	
	Ist Nov-27Th November 2025.
	Unit-5: Promotion Decisions and Developments in Marketing
Promotion Decisions: Concept
Communication process; Concept and Marketing Communication  Process
Importance of Promotion.
Promotion Mix Tools: Concept and Distinctive Characteristics of advertising,
personal selling, sales promotion, public relations, and direct marketing.
Developments in Marketing: Sustainable Marketing, Rural marketing, Social-
marketing Digital marketing – an overview ( Meaning and Importance)

	

	
	
	Activities Covering: 
Literature Review 
Book Review 
Movie Review 
Project Activity (Group) 
Research Cum Presentation 
Creative Writing/Paper Writing 
Group Discussion Problem Solving Exercises 
Any Creative Production (May Be Done in A Group) Innovative Project Any Other Scholastic Work Related to the Application of ConceptualUnderstanding of the Subject like Case Study
	



