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Course Contents
	Allocation of Lectures
	Month wise Schedule 
	Tutorial/Assign. /Presentation

	Unit 1
	Understanding Integrated marketing Communication (IMC)- 
· Key features, Objectives and components of IMC 
· Theoretical Underpinnings and Models of IMC 
· Benefits and Barriers 
· Understanding Promotional mix –
1. Personal selling 
2. Advertising 
3. Public Relations 
4. Direct and Database Marketing
5. Sales Promotion 
6. Online communication/Interactive marketing
	L-12
        P-18
	August-Sept. 2024
	Elements of a well-integrated IMC plan


	Unit 2
	Marketing Communication, Strategic Management and Branding 
· Segmentation, Targeting and positioning 
· Strategic Management 
· Developing Marketing Strategy- SWOT analysis, Strategic planning process 
· Consumer Behaviour 
· Branding- An overview 
	L-15
        P-20
	September-Oct. 2024
	Structure of an effective crisis management campaign 


	Unit 4
	IMC Plan and campaigns 
· Developing IMC Plan / Campaign planning 
· Situation analysis, Market research and formulating objectives, Campaign creation and Production 
· Media Planning, selection, budgeting and scheduling 
· Evaluation, Feedback and Analysis 

	L-15
        P-20
	November-Dec. 2024
	case studies of different brands 






